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62.1 million, representing 
18.7% of U.S. population 

4 in 5 are U.S. citizens 

90% of 2010-2019 Hispanic 
pop. growth due to U.S.-born 
Hispanics (not immigration) 

Average age of 29.8 

27% of households are 
intergenerational 

20.2M identify as belonging to 
2+ races 

39% increase in eligible 
Hispanic voters 2010-2019 

1 in 4 kindergarteners are 
Hispanic 

Accounted for 50%+ of U.S. 
homeownership growth 
2010-2020 

Expected to account for 70% 
of new homeowners between 
2020 & 2040 

$1.72 trillion purchasing power 
(projected $2.6T by 2025) 

5M Latino-owned businesses 
generate $800B in annual 
revenue & employ 3.4M 
people 

7% annual growth in wealth 
2000-2020 (2x national 
average) 

38.8% of Hispanic homes have 
income of $75k+  

$10.1B U.S. Hispanic spend via 
mobile devices 

86% of Latinas are the primary 
decision-makers for household 
purchases 

Over-index on digital 
consumption (streaming, 
social platforms, radio) 

55% are more likely to 
consume content & products 
featuring their identity group 

U.S. HISPANICS 
AT A GLANCE 

������������
��������

�����������

�������������

���������

����	��

����������
������	�

������
��	��������

��������	�
�����������

Authors of the first of its kind Hispanic Heritage Month Toolkit  
COOL & ASSOCIATES LLC | 3000 GAMBER RD, STE 13, BOX 346 | FINKSBURG, MD 21048  

443.963.9430 | COOLASSOCIATESLLC.COM 
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