








15X the 

entrepreneurs 

Entrepreneurial Culture 

Hispanics are three times more 
likely to be entrepreneurs and 

small business owners - a trend 

that will drive increases in wealth 
and consumer spending: 

- Hispanic share of new entrepreneurs
represented 24% of all firms.

- Approximately 40% of Fortune 500
companies were founded by
immigrants, a high proportion of them
Hispanic.

- Revenues from Hispanic-owned
businesses contributed $709 billion to
the U.S. economy, an increase of 32%
since 2012.

MOST IMPORTANT 

Engaging Latinos means 
COMMUNITY, TRUST and CONSISTENCY 

Now is the time to act and get to know the attitudes, behaviors and demographics 
of this diverse, complex and highly segmented U.S. Hispanic marketplace, 
representing a hugely untapped market of 57 million folks. 

Leverage the nuances of this segment in new ways by reaching and engaging 
individuals with personalized messaging and conversation via community 
outreach and media, including social media with their preferences, habits, and 
needs. 

But that's not enough: All organizations need the guidance and toolkit to ensure 
their efforts match the right message to the right person at the right time. That 
means, allocating existing resources to increase the penetration of the Latino 
market. 

- LEARN MORE AT WWW.CoolAssociatesLLC.COM -



WHAT'S THE NEXT STEP? 

Engage the 57 Million 
Latinos in the USA 

Learn more with our 
Hispanic Engagement Toolkit. 

WWW.HISPANICTOOLKIT.COM 

Veronica Cool 
Founder & CEO

 Cool & Associates LLC. 
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www.CoolAssociatesLLC.com 

Veronica is a recognized expert in Hispanic 
engagement, recruiting and professional 
development with 20 years' experience. 

Clients include: VisitBaltimore, Johns 
Hopkins Systems, Medifast, Exelon, Medix 

and financial services, food industry, 
entertainment and consumer products. 

- LEARN MORE AT WWW.CoolAssociatesLLC.COM -

https://hispanictoolkit.com/



